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Dear Readers,

E

urope saw significant traffic disruption due to back to back storms and flooding last month, the travel
sector was widely impacted with several road closures and delays as high traffic bridges were
shut.Storm Eleanor had hit the United Kingdom and Ireland resulting in severe damage and coastal
flooding in major locations. Paris had record-breaking rains with floods in surrounding towns, residents had to
evacuate home and were without power.
This edition brings how Estonia has been the most digitally advanced societies in the world boasting some of
the fastest broadband speeds. Meetings Points in Tallinn will provide the delegates a bespoke experience with
its professional and innovative atmosphere, engaging discussions with in-depth understanding of their digital
society. Flip through the pages of our magazine to know more about Tallinn's Meetings Points from Meeli
Jaaksoo, manager of Tallinn's Convention Bureau in the interview zone.
Romans Baths, one of the Britain's best presented historical attractions has been featured in destination diary
for this edition suggesting how travelers can have a pleasant time. The cover story on maritime tourism takes
you through how life under water in Europe offers great diversity, has extraordinary beauty and cultural wealth
drawing holidaymakers from across the globe. Special feature on trekking brings forth how mountain lovers
can explore and enjoy in Europe which is the home to some of the highest mountains.
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Meetings Points
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f you are seeking your next meeting venue in the midst of a historic city along with a rich cultural scene,
then Tallinn will be your right choice. It is a city keeping its own secret uncovered to all and offers pleasant
points of interests with iconic cityscape dotted with heritage spots, luxurious hotels and well spacious
conference centres. Tallinn, the capital city of Estonia, brims with several attractions. The city is lively, vibrant
and peaceful. Offering the best photogenic and wonderful sights, Tallinn is a blessed place with modern
dynamic culture and essence of medieval history.

Get Inspired from Tallinn
Business here flourished in the 21st century with the development of information technology, logistics and
tourism. Earning the name of “a sort of Silicon Valley on the Baltic Sea”, Tallinn is a composite destination with
an excellent communication infrastructure. Listed among the top 10 digital cities in the world, Tallinn gives
scope to every industry leaders to organise conferences, exhibitions and events with a touch of personal,
creative, sustainable and eco-friendly solutions.

Journey of Tallinn

Photo Credit: Visit Estonia

Tallinn's journey began from 1154, its business exposure started in the hands of Viking traders, who made the
place exotic and sophisticated with cultural amalgamation of Arabian, German, Swedish and Danish culture.
Now this city is a mixture of old and new. This green capital is catchy and economical for any business summits.
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Innovation and Business Centre Mektory
A unique meeting destination for many business travellers, Innovation and Business Centre Mektory is a fourstorey, 4,450 m² building, comprised of culturally-themed studios, an exhibition and conference hall and the
Energy Discovery Centre. Here meetings are organised in spacious rooms amid corporate ambience and
advanced technology.

Tondiraba Ice Hall : Here organising any event or corporate meeting is made easy. Tondiraba Ice Hall has a
sport complex with three-storey multifunctional building available for indoor games or any theatre-styled
events. Tondiraba Ice Hall can provide accommodation for trainings, corporate conferences, weddings and
press conferences.

Saku Suurhall : Saku Suurhall has the multifunctional spot with possibilities for organising personal and

Photo Credit@Saku Suurhall

corporate events. Here, the conferences and presentations along with the congresses and trainings are
organised in classical and theatre style. This 3000 sq m place is also a convenient and one- stop location for
indoor games that can accommodate thousands of spectators.
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Photo Credit @ My City Hotel, Tallinn

My City Hotel: My City Hotel assures small but comfortable stay located near the beautiful historical
building in the Tallinn's Old Town. This hotel always offers peaceful stay and city tours to all the customers along
with the best foods.

Taanilinna Hotel: Located very right to the old medieval town, this hotel is the best place for leisure and
business travellers. Offering fabulous and comfortable atmosphere along with elegant fabrics, Taanilinna Hotel
poses as an example of medieval and modern architecture.

Schlössle Hotel: This amazing hotel is Tallinn's one of the finest example of old medieval architecture. It is a
5-star luxury hotel with 23 boutique rooms. The fine and luxurious furniture and friendly staff ensure a
peaceful stay after meetings. Nestled in the heart of Tallinn, Schlössle Hotel will lead you back to Estonia's past.
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Estonian Open Air Museum : A wonderful way to explore the history and the evolution of the cultural
destiny of the country is to go to Estonian Open Air Museum. Visit the 72 hectares of land showcasing the rustic
life and the modern way of life. Here, the 14 farms in the museum offer lovely workshops, events, horse rides
and local foods at the bistro.

Lennusadam – Meremuuseum : Explore the house of maritime activities with wide collections of
Lembit submarine from the 1930s, boats and sailplanes, a century old steamer-icebreaker Great Tõll, a short
sea waterplane Short 184, mines, cannons and other exhibits.

Tallinn Old Town: Admire the medieval beauty of the town filled with Gothic spires, churches, palaces,
buildings, cobblestone streets and the museums in the old town of Tallinn. This place will give you a sepia touch
of medieval milieu to leave you mesmerised and fall in love with it.

Lennusadam
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Tallinn Old Town

Photo Credit: Visit Estonia

Estonian Open Air Museum

Kadriorg Park

Photo Credit: Jaanus Ree

Telliskivi flea market

Kadriorg Park : Refresh yourself while you walk in the urban park of Estonia. Kadriorg Park welcomes you
with the parade of sun-kissed flowers and the museums within. KUMU (the Estonian Art Museum), Kadriorg
Art Museum and the Mikkeli Museum are the popular palatial buildings inside the green space. Also find the
Tsarist and the modern sculptures adding to the beauty urban cultural glory.
books, furniture, clothes and footwear. Here, you can also taste the Estonia foods, especially the street foods
from the various nearby food joints and kiosks.

Tallinn as a digital city : The city near Baltic Sea has the digital coverage that gained the eyes of investors
and other entrepreneurs. Here the start up culture is nurtured by Estonia government with support of highly
technological advancements and research. Many public areas in the city offer public access to Wi-fi. There has
been steady effort to promote people to opt for digital government services from taxation to mobile parking.
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Photo Credit: Visit Estonia

Telliskivi flea market: Every Saturday, Telliskivi flea market invites you with cheap but the best goods,

Green city Tallinn : In every aspect, Estonian government strives to make the city “green”, making it a

Photo Credit: Visit Estonia

paperless society and giving interest to the citizens and tourists to opt the alternative way of transportation
like cycling. Fresh and healthy food along with the advanced form of public sanitation makes a big leap in vegan
movement and sustainable methods. Developed with 46 km coastline, Tallinn makes a proper place for birds
that preserves the nature reserves within the city. Discover the best of Tallinn at any time. Stay here. Eat here.
Explore the city and do business in the midst of most affordable and adorable environment.

11 TTW Europe

Having 25 years of experience in dealing
with the convention business, Meeli Jaaksoo
has been awarded internationally for the
outstanding contribution to the meetings
industry. Awarded the Geoffrey Smith
Award, she successfully handled the sales
and marketing, customer relations at
conference centre Sakala Keskus in Tallinn.
Since 2002, she has been the manager of
Tallinn Convention Bureau. She shows her
deep interest in ice skating, reading books,
historical culture and gardening. Her dream
is to create the best platform for more
successful and effective events in Estonia's
most vibrant capital city Tallinn.
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TTW Europe: How is Tallinn for business tourism?
Meeli Jaaksoo : Tallinn is a new and upcoming destination for business tourism in Europe. A short 2 to 3
hour flight from most of the major European cities, Tallinn offers a unique, yet accessible destination for
conference organizers. Tallinn has the best-preserved medieval Old Town (first mentioned in 1154) in the
Northern Europe that has earned the city a place in the UNESCO´s World Heritage List. Tallinn is very compact,
with major landmarks within a walking distance from each other. All larger conference venues are located next
to the Old Town.
Tallinn is listed among the top 10 digital cities of the world, offering cutting-edge solutions from e-government
to mobile parking. All hotels, conference centres, as well as many public areas offer free Wi-Fi. Tallinn as a
capital is very green, with public green spaces covering more than 25% of the acreage and Tallinn being among
the world's top 10 cities with the cleanest air. Local organizers are highly professional - conference organizers
and destination management companies offer personal, creative, sustainable and eco-friendly solutions.
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TTW Europe: Share the statistical information on meetings and stays in Tallinn?
Meeli Jaaksoo : According to mobile positioning data 4.2 million foreign visitors visited Tallinn in January December 2016 of which same-day visits were 2.5 million and overnight visits 1.7 millions. Of all of the tourists
who stayed in accommodation establishments in Tallinn, 26% or 432,335 people were on work-related trips, of
whom 70,044 (4% of all those accommodated) were attending conferences and 362,291 (22% of all those
accommodated) were on business trips.
In order to obtain a more precise overview of conferences, Tallinn City tourist Office & Convention Bureau
collects data from the organizers of conferences via the Estonian conference event web environment
meetings.ee. This environment collects data from local organizations and companies that organize events. The
organizers submit their data on a voluntary basis. A total of 36 organizations and companies from Tallinn
submitted data in 2016 (which is approximately three-quarters of all of the event organizers in the city).
According to the data of Meetings.ee, there were 3200 events held in Tallinn in 2016, attended by 190,161
delegates.

14 TTW Europe

15 TTW Europe

16 TTW Europe

17 TTW Europe

18 TTW Europe

19 TTW Europe

TTW Europe: How is Tallinn working on responsible and sustainable tourism?
Meeli Jaaksoo : Tallinn is a place to enjoy greenery and green lifestyle in various ways. The Estonian capital
belongs to the world's top 10 cities with the cleanst air. Everything in walking distance and freepublic
transport:
Tallinn's city centre is very compact: practically everything is within a short walking distance. Tallinn is also the
first European capital offering free public transport toits inhabitants. For those who prefer cycling, you'll be
happy to know there are many cycle paths, bike rental shops, and a mobile bike rental system available.

E-Estonia – the paperless society: Estonia is one of the most advanced e-societies in the world, making the
country very online-based. Instead of papers and folders, all important information can be found on the
internet. Card payments are also accepted all around the country.
In e-Estonia, Wi-Fi is widespread, and nearly everything can be done digitally, whether it's starting your own
business, filing personal taxes, signing documents or voting in elections. A whopping 99% of state services as
well as 99% of all medical prescriptions are online. Tallinn alone offers more than 560 public services paperfree, via the internet and ID-solutions.

Clean and green : Estonia is also known for its worldwide community activities day “Teemeära!” (Let's do it!).
Having started as a local litter clean-up day, it has now become international, with 150 countries participating
in 2018.

Recycling and upcycling : Smart disposal of waste is nothing new in clean and tidy Tallinn; paper, cardboard,
glass, metal, bio degradable waste, used home appliances – everything is sorted and recycled accordingly.
Second-hand shops filled with vintage clothing and furniture are also popular and highly fashionable. Just
visitany localde sign shop and you'll see that up cycling is one of the strongest trends in Estonian design.

Green accommodation: Sleeping green is also an option. Green Key is a voluntary eco-label awarded to
more than 2600 hotels and other establishments in 56 countries. In Tallinn, there are eight hotels adhering to
the strict criteria set by the Foundation for Environmental Education.

Eating green: Quenching your thirst after all the adventures is easy: Tallinn tap water is clean and ready-todrink. Estonian food is also fresh and healthy. There are many local food suppliers, whose produce ranges from
fresh vegetables to tasty meat and fish, and is sold in market places, super markets and prepared in
restaurants.
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TTW Europe: Your thoughts on future planning and projects to attract city as a place for
business, cultural and luxury tourism?

Meeli Jaaksoo : Tallinn is a city, which is building/ growing all the time. There is a legend that once Tallinn is
ready, a mythological character "Ülemiste Elder" who lives in the lake Ülemiste, would flood the city. Therefore
we have to keep the city growing and developing continuously.

The upcoming highlights in Tallinn are:
Renovation of Maarjamäe Palace Park – On the 100th anniversary of the Republic of Estonia (February
2018), the Estonian History Museum's Maarjamäe Palace will re-open as a history discovery centre. The
exhibition “My Free Country” unfolds over 100 years, making it possible to discuss both the past and the future.
Children can build their own country in the enjoyable Children's Republic.
While February 24, 2018 will officially mark one hundred years of the Republic of Estonia, the centenary
celebrations have already begun in April 2017, 100 years since the incorporation of Estonian settlements, and
continue through to February 2, 2020 - a century since the signing of the Tartu PeaceTreaty. The events planned
for the 100th anniversary will mark all of the major milestones in the establishment of the state. This is a special
occasion for all Estonians and will be marked with grand and joyous festivities throughout the country and
around the world. We welcome all the visitors to join in the celebrations during their visit to Tallinn.

Tallinn's Historic Linnahall to be Reborn as Mega-Conference Venue : A grand architectural monument in
the city, built in 1980, Linnahall will reopen its doors in 2022, after thorough reconstruction, as the most
modern conference centre in Northern Europe and the best concert venue in Estonia. People in the meeting
business will be particularly pleased about the creation of a new multifunctional conference center. The main
hall with 3,500 seats and additional more than 12 breakout rooms attract all kind of international events to
Tallinn.

Noblessner: Tallinn is continuously developing seaside area. One of the near future plans is to open
Noblessner area. This area history dates back to 1912, when Imperial Russia`s Submarine shipyard was
established by Emanuel Nobel and Arthur Lessner.
Once the major submarine shipyard of Imperial undivided Russia, it has now turned into a seafront quarter that
is open to the people and to the sea. You will find the historical industrial buildings with their stately
architecture. Noblessner complex offers different possibilities for cultural events, arts, business, meetings and
maritime activities.
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King's Cross station receives two honours at
London Planning Awards

Harry Porter themed cruise offers journey to
the world of Harry Porter

London King's Cross station has been awarded Best
Project Five Years On and the Mayors Planning Award
for Excellence at the London Planning Awards for its
transformational changes and the services to the
passengers. The legacy of a redevelopment project of
Cross station is the catalyst for one of the largest
regeneration schemes in Europe. London King's
Cross station beat out exceptionally strong
competition, including the submissions from other
iconic landmarks such as the Queen Elizabeth
Olympic Park and the Shard. This new revamped
station was reopened in the year 2012 for the
Olympic Games, with a private investment of £2.2bn
in the local areas that has created the opportunities
for jobs, housing and economic growth.

Harry Potter-themed river cruises on England's
Thames River will take the passengers to the
destinations and the landmarks that appeared in the
Harry Porter film series, making an excitement to all
the Harry Porter fans. The Harry Potter Magic Cruise
Itinerary, however, does not aim to specifically
impress Muggles (Muggles is the term used in the
Harry Potter series, implying the general masses who
are not capable of performing magic). This magical
cruise itinerary will take the tour to Virginia Water
(where Harry encounters Buckbeak at the lake in
"Harry Potter and the Prisoner of Azkaban"), Dorney
Court and Picket Post Close (the real-life 4 Privet
Drive in the first Harry Potter film) and Christ Church
College at Oxford University (the Great Hall at
Hogwarts), as well as Warner Brothers Studios.
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Heathrow Airport announcing prize for
sustainable development ideas

Middle East tourism is on rise by Chinese and
Russians

Heathrow Airport is organizing the first ever
Sustainable Innovation Prize and for this UK
businesses and organisations are being invited to
apply and submit the ideas on how to address the
environmental challenges of the airports and
aviation industry. The winning entry of the
Sustainable Innovation Prize of Heathrow Airport will
be awarded £20,000 and the green light to develop
their idea, earning the opportunity to use Heathrow
as a 'live laboratory.' Here they will be able to trial
and develop their winning concept and gain
exposure to Heathrow's operation and partners in
the process.

The Middle Eastern tourism is now boosted by
Chinese and Russians rather than Europeans, with a
rise of 4.8 percent in the last year, drawing 58 million
foreign tourists. The Madrid-based WTO said in its
latest figures released midweek. The major political
and security factors which caused a slump in the
European tourism figures are the fear of the terror
attacks, especially the ones that took place on tourist
sites in Egypt, Tunisia and Turkey in the recent years.
The terrorist attacks in Egypt, Tunisia and Turkey in
recent years have hit the tourism industry
particularly hard. But now the tourists are coming
here and visiting the destinations causing the rise in
tourism and also the tourism expenditure. The rise of
purchasing power among the Chinese tourists is also
a best generator of revenue in the Middle East
countries.
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Smart luggage with non-removable lithium-ion
batteries makes easier by Korean Air
Korean Air is going to regulate the passengers from
checking in and carrying-on Smart Luggage with non
removable lithium-ion batteries. This new system
has been launched from January 15th giving a
success in making the check-in easier. This smart
Luggage included features and devices such as USB
chargers, Wi-Fi hotspot, GPS, auto locking system
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and motorized wheel. Smart Luggage with nonremovable lithium-ion batteries may pose risks for
fire hazard in cargo holds or cabins. Smart Luggage
with removable batteries will be allowed as checked
baggage, under the condition that batteries are
uninstalled prior to check-in and carried separately
on board. While passengers are still able to bring
carry-on Smart Luggage on board, if the batteries are
removable and remain installed.

Destination Diary
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F

ounded in the 1st century AD by the Romans, the city of
Bath in South West England is one of the most outstanding
heritage destinations in Europe. Littered with many
beautiful cities, there is few as precious compared to Bath in
Britain. Preserving some of the nation's grandest Georgian
architecture along with the world's best-preserved Roman
bathhouses, the city has all the reasons to boost of its grandeur.
The hot springs, the reason for the city's original development, are
of undoubted authenticity. Although the majority of the large
stock of Georgian buildings has been continuously inhabited since
their construction, the original fabric of the era is still maintained.
There have been restoration programmes, however the city's
visual harmony remain undisturbed. As a modern city, Bath
remains vulnerable to large-scale development and to transport
pressures, both within the site and in its setting that could impact
adversely on its garden city feel and on views across the property
and to its green setting.
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The greatest attraction, though not carved with those immaculate stonework as in the rest of the city, the
Roman Baths are truly worth exploring. Sitting at the water's edge above ancient, partially submerged,
perfectly decayed stone steps, is undoubtedly a moving experience and is the key to the essence of Bath.
The founders of this city used the natural hot springs as a thermal spa for its relaxing and rejuvenating powers.
Although the legend goes that a British king discovered the springs, it was the Romans who left their mark,
building the city's famous Roman Baths and Temple of Sulis Minerva in 75 BC around the three hot springs of
the city. Today of course, these Roman Baths and Temple are among the finest examples of Roman architecture
remaining in England and is a great source of tourism.
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For those interested in heritage walks can certainly take a tour of the perfectly preserved Georgian
architecture; of which the Building of Bath Collection is a classical example. Of Bath's splendid streetscapes, the
symmetrical facades of Queen Square and Gay Street give a glimpse of the 18th Century alleys. .

Founded in 1499, The Gothic cathedral of the Bishop of Bath and Wells or better known as Bath Abbey is one of
the most visited places in the South West welcoming pilgrims and visitors from all across the globe. Participate
in the tower tours to get an unrivalled panoramic view of the city.
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Situated amidst 120 acres of stunning Somerset countryside, the American Museum in Britain is home to a
superb collection of antique quilts, maps and folk art from Colonial times to the Civil War years. The city's
second most visited museum is Victoria Art Gallery which exhibits the works by Gainsborough, Turner and
Sickert.
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Tourism tax – vice or virtue?
The intangible quotient of any heritage is very less explained by any tourism authority, giving the purview to
many tourists not to feel so obliged of their preciousness. Sustainability is not just the practice that is applicable
to the natural destinations but to such places which hold the era-old history of human civilization. Recently, the
councillors in Bath are looking to cash in on the 5.8 million tourists that visit the historic city each year, with
plans to introduce a bed tax that could raise millions of pounds for the British UNESCO World Heritage Site.

The UK Government has policies to
protect, promote, conserve and enhance
World Heritage properties and The Bath is
certainly an ace of Romanian architecture
which demands preservation. For the
leisure tourists, this rolling countryside of
southwest England is one of the premier
choices for a relaxing holiday.
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Cover Story
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nnovation is an indispensable part of tourism and millennial holidaymakers are looking more than the
traditional 'sun, sand and sea' package. EU has 50% of marine territory and its land is surrounded by five
sea basins the Mediterranean Sea, Black Sea, Baltic Sea, North Sea, and the North Atlantic Ocean. Europe's
maritime heritage is rich and coastal tourism has emerged to be the most popular. Almost two out of three
European tourists spend their holidays on the coasts and around half of all the night spent in EU tourist
accommodation is spent in coastal areas.
Coastal tourism along with cruise, yachting and marinas provide 3 million jobs and generate revenue of around
400 billion euros. European ecosystem is home for 48,000 species, the range and distribution differs across
regional seas. The Mediterranean hosts the highest natural biodiversity and the European seas have a wide
range of marine and coastal ecosystems with stable environment of the deep ocean to the highly dynamic
coastal waters. The marine ecosystems is inclusive of marine inlets and transitional water, coastal shelf, an
open ocean and 51% of bed capacity in hotels across Europe is placed in regions with sea border.
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Keeping with the European Year of Cultural Heritage, the European Union has financed a series of new
initiatives to provide the visitors an all round experience. With a total budget of 1.5 million euro, the European
Maritime and Fisheries Fund financed the project. It is expected to promote off-season tourism and bring the
traveller to lesser known destination. Science, conservation, culture, gastronomy and aquaculture comes
together with the Tuna route in the Western Mediterranean .It celebrates the importance of the iconic Bluefin
Tuna. The Meltemi Route will enable the visitors to catch hold of the otherwise unreachable and unspoiled
spots along the coasts of Greece and Turkey. The first European sustainable diving route along 5000 km of
Atlantic coastline is offered by the WAOH Route stretching from the South of Portugal and Spain to the North of
Ireland and the UK.

Dolphins in the Bay of Biscay, France : When Sailing out into the bay or traveling by ferry the dolphins will
pop up alongside boats and will swim along with you in the west coast of France in the Bay of Biscay.

Seahorses in Sardinia, Italy: Experience incredible underwater life, some of the amazing sea horses in the
north of the island. To get exciting underwater views head towards Arcipelago di La Maddalena National Park, a
geomarine national park.
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Turtles in Kefalonia, Greece : Argostoli is known for snorkeling but often you will get sea turtles bobbing their
heads from the bay of Koutavos Lagoon. Loggerhead Sea Turtles return to the island Kefalonia during summer
months to lay eggs along the sandy beaches.

Whale watching in the Canary Islands : A boat trip to the island will bring you the impressive creatures to
the area, Pilot whales which are available throughout the year while minke, sperm and orcas are occasional
visitors to the island.

As per the EU's Blue Growth Strategy ( a long term strategy supporting sustainable growth in the maritime
sector, it recognized that seas and oceans are drivers for the European economy), the blue economy represents
around 15.4 million jobs and generates an added value of $543.5 billion a year with further growth in number
of areas highlighted within the strategy. The coastal and maritime tourism has special potential to foster a
smart, sustainable Europe and the sector is expected to grow 2-3% by 2020.
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Special Feature
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magine inhaling pure bliss around a cluster of
cascading waterfalls. The hues of its lakes
constantly keep altering, thanks to the minerals
and organisms in its clear waters. Spectacular would
be an understatement for the ambiance, perhaps. An
ancient Norwegian proverb states that one who is
ready to pamper his wanderlust is often rewarded
with new discoveries of interesting paths.
After all, the most beautiful routes, they say, are the
ones less trodden! And, the spirit of wanderlust is
incomplete sans a visit to an ideal hiking hotspot.
Right from irresistible day hikes to long distance treks,
Europe awaits with its drool-worthy bucket of
fascinating hiking retreats. Most of these walks can be
accomplished in just a few hours.
Additionally, the pathways are well signposted.
So, if you are all geared up for some exciting
adventures, check out the following hiking trails in
Europe.
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Plitvice Lakes
National Park
Croatia
Cascading waterfalls flaunt the Plitvice
Lakes National Park in Croatia. Here,
wanderers are greeted with
breathtaking views of 16 lakes arranged
in a waterfall. As mentioned above, the
hues of the lake are heavenly, ranging
from vibrant blues to deep greens.
One would come across several trails
zigzagging throughout the park.

Jungfrau
Switzerland
No wonder, this part of the globe is a
dream destination for many. Bright green
meadows sprinkled with wild flowers and
snowy peaks would leave anyone gasping
for more! Switzerland continues to
bewitch travellers all across the world
with its amazing trekking trails. One might
opt for day hikes or multi-week
adventures.
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Ladder of Kotor
Montenegro
History-buffs, here is some good news for you!
The Ladder of Kotor in Montenegro screams loudly of
a great historic cross-country route that once
connected the UNESCO-listed town of Kotor with
Cetinje, the former royal capital. It has a steep
zigzagging path or 'ladder' starting from a height of
940 m and promising awesome views of the Kotor

Alsace Wine Route
France

Alsace Wine Route based in the pretty country
of France boasts of an ideal blend of wine and
walks! The route can be traversed on foot or by
bike. It wonderfully meanders its way northsouth in the charming wine region of Alsace.
The place strikes an excellent balance of gently
rolling hills and plenty of vineyards.
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Black Forest
Germany

Did you know that the concept of hiking was truly
invented in the Black Forest?
It has been welcoming hiking globetrotters for more
than 130 years! Tourists from various parts of earth
are absolutely thrilled by the dense, dark woods and
babbling brooks, making their way through
picturesque villages and rolling pastures.

Cinque Terre Coastal Trail
Italy
This includes a challenging yet an intensely rewarding
trek along the Ligurian coastline. Visitors can choose
from the option of taking the train or enjoying their
journey of the five villages on foot. While planning,
however, one needs to verify if the trail would be fully
open. For, it is often closed owing to heavy rains and
erosions.
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Country Ferry
Ireland
Ireland is a nation embedded with countless charms
of natural wonders. Hikers visiting this part of the
world are mesmerised by the Iveragh Peninsula and
Macgillycuddy's Reeks, offering sweeping views of
some nice towns like Killarney and Kenmare, as well
as a rejuvenating sea breeze!

The Flysch Route
Spain
Situated in the Basque region of northern Spain, the
Flysch route represents a coastal hike through a
marvellous landscape of natural rock formations that
date back to more than 50 million years.
The trekking paths start at the chapel of San Telmo in
Zumania, descending towards the stunning rocky
coastline prior to ascending to a farming landscape.
And gradually, it gently drops on to Sakoneta beach.
The 'Game of Thrones' movie crew opted for this
destination after being inspired by its unsurpassed
splendour.
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To accumulate an evergreen
experience of adrenaline-rushenriched trekking escapades,
you should head to these places
immediately! They would take
you through lush meadows,
crystal clear lakes or prettily
tucked in, adorable villages – to
your final destination.

I

f you want to explore Europe
February will be the right choice
because it celebrates exclusive
festivals which are the epitomes of
the city and its cultural life. Read
this article and have a short virtual
tour. Book a ticket for any of the
festivals and discover as many cities
of Europe that are filled with
colourful parades, music, dance and
gastronomic delights.
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C

openhagen's most popular
annual live international jazz
festival works to promote
Danish culture and the jazz scene in
modern time, Winter Jazz Festival
makes an opportunity to meet with
the internationally acclaimed award
winning Jazz artists with the concert
themes.
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O

ne of the oldest medieval
celebrations in the
Northern Italian city, Ivrea
Carnival is the largest food fight
festival – Battle of the Orangesrepresents the middle age civil war
that broke against the tyrant Guido
III, who was ill famed for his
autocratic rule and debauchery
against women. Now this forms a
fiesta throwing the oranges to the
horse drawn carriages decorated like
Guido III's army by the people of
Ivrea.
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P

eople of Spain will celebrate
this year in Valentine's week,
Carnival Sitges 2018. Thiswill
be the wildest ever Spanish parade
party with costumes and confetti
that manages to achieve the right
balance between party and tradition
bringing life to Sitges.

46 TTW Europe

Date
11th to 13th
February 2018

Place
Binche, Belgium

47 TTW Europe

B

elgium's widely celebrated
social and humanitarian
event, Carnival of Binche has
been recognized as a “Masterpiece
of the Oral and Intangible Heritage
of Humanity” by UNESCO in 2003 for
its portrayal of ancient folk culture
with oral traditions that denotes the
communion of the community
marking as the symbolism of unity
with music, drum- beats and bizarre
costumes & masks.

E

xplore the wonderful and
fun-filled parade street party
that makes this fifth
populous city in French Riviera alive,
dynamic and vibrant with the
concentration of more than 1000
dancers and musicians from all over
the world with decorated multihued
gigantic floats accompanied by the
people with extravagant
idiosyncratic costumes.
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Digital Travel Summit APAC 2018
Transforming Asian Digital Travel. Together.
The Conference Destination For eCommerce
And Digital Leaders in APAC's Travel Industry
In the Asia-Pacific region, online travel has
grown by a whopping 21 percent per year
between 2011 and 2016, and it's poised to
grow by 13 percent annually between now and
2020. Travelers today are using tech like never
before. Understanding who they are, what
factors are influencing their choices, and which
devices they're using to search and book is key
to win their business — now and in the future.
And that's just what we'll be discussing at
Digital Travel Summit APAC 2018.
Now in its 3rd year, Digital Travel Summit is
APAC's leading digital event for travel,
hospitality and leisure executives. Learn how to
take your digital, eCommerce and customer
experience strategies to the next level with
enhanced personalization at every touch-point.
Combining inspirational case studies from
pioneers with dozens of small-group, peer-topeer learning formats, Digital Travel Summit
APAC delivers a practical roadmap for every
challenge & opportunity you face.
Unearth solutions to all of your top challenges:
Drive digital innovation: Inspire your colleagues
with AI powered chat and conversational
commerce that guides consumers through the
purchase and planning process
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Show Highlight

Perfect customer experience:
Create a seamless cross-device
UX for your customers evolving
shopping habits
Discover content that really converts: Turbo-charge
your offering by delivering personalised content that
provides differentiation and real customer
engagement
Execute an effective omnichannel marketing
strategy: Put together a multi-channel marketing
campaign that delights your customers and
increases direct bookings
Master mobile marketing: Leverage the 24/7 digital
shop window to increase product discovery
Become truly personal: Build 1-2-1 customer
relationships with relevant product
recommendations
Make payments easy: Achieve one-click
customer checkout and remove buying
blockers on mobile
Get a seat at the C-suite table: Attain
effective multi-functional
collaboration and rise quickly
within your organization

When :
April 17th – 19th,
2018
Where : Resorts
World Sentosa,
Singapore

25th Moscow International Travel & Tourism Exhibition
MITT 2018 Welcomes Professional Visitors This
year's Moscow International Travel and Tourism
exhibition is fast approaching and it's shaping up
to be a vibrant representation of the global travel
industry.
Register now for a free e-ticket to MITT 2018 using
promo-code: mitt18ivt
National groups from Dubai, South Africa, Slovakia,
Karnataka, Goa, Brazil and Sri Lanka are returning
to MITT, as the confidence in the Russian market
grows
Dubai has confirmed its status at MITT 2018 as a
Partner Destination, highlighting the impressive
growth of Russian tourists (more than 100%) this
destination has experienced in 2017.
MITT 2018 will occupy 7 halls and pavilions in
Expo Centre Moscow:

When :
13th – 15th March, 2018
Where :
Expocentre, Moscow
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1.Pavilion 1 – Middle East,
Asia, Americas, Africa,
Islands
2.Pavilion 2 Halls 1-2 –
European and Mediterranean destinations
3.Pavilion 2 Hall 3 – Russia and the CIS: Inbound
tour operators, hotels, river cruises, regions, IT
for hotels
4.Pavilion 2 Hall 2 – In termed – medical
treatment abroad
5.Gallery – IT in Tourism sector
6.Pavilion 8 Hall 1 – Turkey: The Ministry of
Tourism and Hotels
7.Pavilion 8 Hall 2 – Turkish hotels, Tour
operators, Airlines
8.Pavilion 8 Hall 3 – Tour operators, Turkish hotels
Develop your business with MITT

Hotelex Shanghai 2018
HOTELEX Shanghai 2018 – A
Full Sale Catering & Food
Service Exhibition
A journey of a thousand miles begins with single
step. With 26-year experience in hospitality and
catering industry has equipped HOTELEX to
become a leading series of catering equipment,
supplies, and find food trade events in Shanghai,
with its geo-adapt shows in Beijing, Chengdu, and
Guangzhou, covering the value chain from
Catering Equipment, Tableware to Catering
Supplies, Fine Food, Beverage, Bakery & Ice
Cream, Coffee & Tea, Wine & Spirits and Cooking
Ingredients.
Once a year HOTELEX brings together buyers and
suppliers from around the country to witness the
latest trends in the industry and be inspired by
leaders and legends in the field. To better serve
the clientele in 2018 HOTELEX will be split into two
phases held at the same venue located at
Shanghai New International Expo Centre at
different times.
HOTELEX 2018 – Phase I & II
Venue: Shanghai New International Expo Centre
HOTELEX Shanghai 2018 – Phase I
(THE 27TH SHANGHAI INTERNATIONAL
HOSPITALITY EQUIPMENT & FOOD SERVICE EXPO)
Exhibit Categories: Catering Equipment Supply,
Tableware, Coffee & Tea, Wine & Spirits, Beverage,
Cooking Ingredients, Ice Cream, Bakery
Concurrent: Expo Finefood 2018
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HOTELEX Plus 2018 – Phase II
(Shanghai Hospitality Design & Supplies Expo)
Date: April 26 – 29, 2018
Exhibit Categories: Building, Interiors, Lighting,
Amenities, Fitness & Leisure, IT & Security
Concurrent: Design Week Shanghai
Expo Lighting for Commercial Properties
HOTELEX was a huge success according to the last
year figures, 143,500 professional visitors and
2,352 premium exhibitors out in force, featuring a
6.6% increase in exhibitor amount and a huge leap
of 22.3% in visitors in 2017. Total 4,814
independent overseas buyers from 124 countries
and regions plus 1,500 group buyers confirmed
both HOTELEX's leadership and its influence on
international markets, reflecting the extent to the
expo competitiveness, and how the fair has helped
forward-thinking industry players to meet the
right people.
It's a free shot that proved too
irresistible to pass up. There's no better
time than now, get yourself prepared,
applications are free, registration
is simple, grasp the valuable
opportunity of
presenting your
products to
When :
increase
March 26 – 29, 2018
visibility and
Where :
kick-start
Shanghai New
International Expo
networking with
Centre

Jeddah International Travel and Tourism Exhibition
Jeddah International Travel and Tourism Exhibition is
the leading travel show in Saudi Arabia, attracting
many tourism destinations and travel services from
inside and outside the Kingdom, and providing an
ideal platform for exhibitors to share experiences,
services and do business, and to directly market
their services to public visitors.
This international event will showcase during the
three days a wide range of accommodation options,
amazing travel destinations, travel technologies,
medical and educational tourism, airlines to the
world's most popular tourist destinations as well as
tourism and travel service providers.
This edition of JTTX exhibition will attract more than
200 exhibitors from more than 20 countries and will
attract more than 30,000 visitors including managers
of travel and hospitality industries, and public
visitors interested to discover personally the
displayed travel services in the planning period
for the next trip.
Maya Helfawi, president of the
organizing committee and manager of
4M Event Management the organizer
of the event said that the next
edition will highlight family
tourism in the Middle East.
She added that the
statistics of the
When :
February 28th –
Middle East
March2nd, 2018
travel market
Where :
has shown
Convention Center that more than
Jeddah Hilton, Saudi
Arabia
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two-thirds of the
population prefer luxurious
hotels to spend their
holidays, also the size of the
family tourism sector has grown significantly in
recent years, prompting tour operators to design
special holiday packages for families and showcase
this product directly to the exhibition visitors to
familiarize them with its features and advantages.
Eng. Hamza Nasser, Executive Director of the
exhibition mentioned that the event is organized for
the eighth consecutive year in time when the sector
is witnessing rapid growth thanks to the efforts of
the Saudi Commission for Tourism and National
Heritage in addition to the various efforts and
support provided by the relevant government
sectors.
"The integration of the tourism sector into the
priorities of the Saudi Vision 2030 will enable the
acceleration of this growth and increase its efficiency
in supporting the national economy".
He pointed out that local and international statistics
confirm this growth, where the Tourism Information
and Research Centre "MAS" recently revealed in its
statistics that the number of jobs in the tourism
sector has exceeded 880 thousand jobs, also the
number of inbound tourist trips has exceeded 18
million trips and spending $ 22 billion, while the
number of outbound tourist trips approached 21
million trips and spending $ 22.4 billion".

SHOW REVIEW

OTM Mumbai 2018
OTM, the largest travel show in Asia Pacific region
receives overwhelming response. It concluded on
an optimistic note. 1000+ sellers from 50+ countries
and 27 states networked with 10,000+ trade
visitors, at Bombay Exhibition Centre, between 18th
to 20th January.98% of the participants are likely to
return in 2019. The show was inaugurated by Shri. K
J Alphons, Minister of State for Tourism,
Government of India. In his inaugural address he
expressed his delight seeing the turnout of the
global participants. He also expressed satisfaction
about the mix of international and national
participants at the show floor - approximately 400
and 600 respectively.
Guest of Honour Shri. JaykumarRawal, Minister of
Tourism, Government of Maharashtra remarked
that Mumbai was proud to host the leading travel
show in the Asia Pacific region. He also marveled at
the long history of OTM as an offshoot of the oldest
travel trade show in the country.
In an exit survey, 98% of the participants confirmed
they are likely to return to OTM 2019. More than
90% opined that participation in OTM was a must.
They also found the organizers humble and

Date: 18th – 20th January, 2018
Venue: Bombay Exhibition Centre, Mumbai
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applauded them for best client servicing. Many
sellers appreciated the quality and value addition
ensured by Fairfest Media, the organisers of OTM.
According to their feedback, OTM is the best in class
travel show globally and has assisted them in
generating a large number of business enquiries
from the Indian market.
Visitors included hosted buyers from Delhi,
Bengaluru, Ahmedabad, Chennai, Hyderabad,
Kolkata, Pune, Bhubaneswar, Visakhapatnam, Kochi,
Nagpur, Rajkot, Surat, Coimbatore, Indore,
Luckhnow, Haryana, Allahabad and Chandigarh. The
highest number of hosted buyers were from Delhi.
Several hosted buyers confirmed that they have
been ensuring their presence at OTM for many
years now. A number of them exclaimed that they
had graduated from visitors to hosted buyers. The
access to online meeting diary has assisted them to
plan in advance and spend quality time with
decision maker's one on one.

Hosted Buyer Quotes: Fairfest Media is the best
in what they do, said DattaSukre, Hosted Buyer from
TTGAC. He called OTM a great platform with a quality
presence of exhibitors and corporates. The online
meeting diary and sessions arranged were well
executed and served as an ideal platform for business
networking, he felt.
The global participation of the who's who in the
travel trade differentiates OTM from run of the mill
travel shows, stated Mahip Agarwal, Hosted Buyer
from Shreejee Holidays has been associated with
OTM for a very long time now. The online meeting
diary feature enabled him to garner good contacts
and information about the new products in the travel
domain.
DhruvSaxena, Hosted Buyer, Gionee also participated
for the first-time in OTM and he found it at par with
the global standards. It was a great place to meet all
suppliers under one roof and this is what makes OTM
unique, he added. He liked the exhibitor mix the most
and confessed that he is eager to come back next
year as well.
National Tourist Organisations of Turkey, Greece,
Indonesia, Thailand, Egypt, Nepal, China, Kenya,
Maldives, Rwanda, Macao, Bangladesh, Korea, Japan,
Bhutan, Tanzania, Romania, Cambodia, Palestine,
Cyprus, Croatia, New Zealand, Fiji, Botswana, Finland,
Estonia and Lithuania displayed colorful country
pavilions, along with a large number of local hotels,
attractions and operators.
Australia, Bulgaria, Canada, Dubai, Germany, Hong
Kong, Iran, Kazakhstan, Laos, Latvia, Malaysia, Oman,
Peru, Philippines, Qatar, Russia, Seychelles,

54 TTW Europe

Singapore, Sri Lanka, Ukraine, United Kingdom, USA,
Uzbekistan and Vietnam were represented through
private operators at OTM 2018.
At OTM, Knowledge Partner - Cox & Kings introduced
the Baltic States comprising Estonia, Latvia, Lithuania
and Finland. It also introduced Indo-China package
showcasing Vietnam, Laos and Cambodia.
Outbound Sellers Speak: Egypt Tourism had a
fantastic experience at OTM this year. Ismail A Hamid
Amer, Regional Director, Egyptian Tourism Counsellor
said he always believes that OTM is their partner. We
have started our year by participating in OTM and
are looking forward to good business ahead. He
added, “OTM was a great opportunity as it helped us
in knowing the Indian travel trends and their travel
expectations. We want to congratulate the
organisers on such a successful show.”
The China Tourism delegation ensured their
attendance in a big way at OTM 2018. Tian Xin,
Director, China National Tourist Office, New Delhi
termed OTM as a very effective platform. OTM has
undoubtedly helped us understand the travel needs
of the Indian market as well as the requirements of
the travel trade, he said. Participation from India
included Tourism Departments along with private
operators from Himachal Pradesh, Uttarakhand,
Jammu & Kashmir, Maharashtra, West Bengal, Goa,
Gujarat, Odisha, Arunachal Pradesh, Andhra Pradesh,
Karnataka, Punjab, Andaman & Nicobar, Jharkhand,
Madhya Pradesh, Chandigarh, Tripura, etc. which
had set up enchanting state pavilions, with local
suppliers.

Indian Delegates Speak: OTM 2018 had a balanced
mix of participants from outbound and inbound,
outlined Smt. Neela Lad, Regional Director (West),
India Tourism Mumbai Office. Driving an enhanced
response from the travel show, she added OTM
assisted in creating awareness on destinations in
North East. Through OTM, the North Eastern travel
destinations in India initiated a dialogue with Indian
film producers.
Tater Mize, District Tourist Officer from Government
of Arunachal Pradesh appreciated the efforts of
Fairfest Media. He asserted OTM was a great
platform to showcase their tourism products and a
great way to attract the travellers to the North East,
especially to Arunachal Pradesh. Kudos to the
organising team on putting up such a great show
and we are surely looking forward to attend the next
OTM!
OTM is one of the key events on our calendar,
agreed SukuVerghese, Associate Vice President Sales, MICE India, Taj Hotels Palaces Resorts Safaris.
He praised the humongous scale of the travel show
and the buyer mix and mentioned that they are
happy to see OTM pioneering in tapping niche travel
segments of wedding and film tourism.
OTM has emerged as the largest travel trade show in
the Asia Pacific region, on the basis of number of
participants and gross exhibition area rented.
Business Sessions: Dignitaries at the panel
discussion - Cine Locales by Film Tourism
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Consortium brought to the fore the permits
involved and the reasons why film producers find it
easier to shoot a film abroad.
JaykumarRawal, Minister of Tourism, Government
of Maharashtra thanked the panelists for bringing
up the concerns at OTM 2018 and assured the
producers that by OTM 2019, the said issues will
get resolved as far as shooting in Maharashtra was
concerned. He also asserted that Mumbai is home
to Bollywood and all should work at selling Mumbai
first and then the rest of India.
Sanjiv Agarwal, Chairman and CEO, Fairfest Media
Ltd said that they are happy to play a bridge
between the film fraternity and the government to
identify and address the roadblocks.
Promoting Tourism to North East by DoNER session
comprised a presentation on the eight
breathtakingly beautiful and scenic landscapes of
the North East - Arunachal Pradesh, Assam,
Manipur, Meghalaya, Mizoram, Nagaland, Sikkim
and Tripura. The presentation was followed by an
official release of the Report on Film Tourism in the
North East. The panel discussion was graced by
government officials of DoNER and members of the
film fraternity. After viewing the presentation, film
fraternity members expressed their desire to come
and shoot in the North East. They also brought up
various issues and obstacles regarding permissions
and infrastructure that restrained them from
shooting in the North Eastern destinations.

Travel Technology Track, an initiative by TravHQ
and OTM was a knowledge sharing platform to
showcase innovative technologies in the travel
segment. It decoded the Indian traveler and
outlined that customer experience was one aspect
which was observed as being missing nowadays.
Major focus on customer experience was termed
as the highlight of 2018 where technology will be
playing a key role, remarked speakers. The session
also brought to notice that we still have a long way
to go as far as technology is concerned and called
it the way forward.
The session Millennials are the next frontier by
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Phocuswright observed that one cannot
understand a millennial (travelers below 35 years)
completely as their wants and desires keep
changing time and again. Hence it is difficult to be
100% ready for a millennial traveler.
During the session what came to notice was that
millennials value experience more than the price.
Millennials are the driving aspect of experiencing a
destination. Hence, the industry needs to
personalize as per their desires to win over a
millennial traveler. 20% of development in tourism
can be seen if the personalisation is enhanced.

2nd – 4th Feb

CALENDAR OF EVENTS

Balt Tour 2018
Riga , Latvia
www.balttour.lv

5th – 7th Feb

ibtm arabia
Abu Dhabi, UAE
www.ibtmarabia.com

23rd – 24th Feb

16th – 18th Feb

India Travel Congress
New Delhi, India
bitb.org/bitb-indiatravel-congress

TTF Chennai
Chennai, India
www.ttfotm.com

23rd – 25th Feb

TTF Bengaluru
Bengaluru, India
www.ttfotm.com

24th – 25th Feb

Times Travel Fair
Bengaluru, India
eventcapital.in
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24th – 25th Feb

Connections Luxury
Sienna, Italy
weareconnections.com

27th – 28th Feb

26th Feb

Saudi Arabia Hotel
Investment Conference
Riyadh, Saudi Arabia
www.arabianconference.
com/shic

Mice Arabia Congress
UAE, Dubai
mice-arabia.com

28th Feb - 1st Mar

Jeddah intl. Travel & Tourism
Exhibition
Jeddah, Saudi Arabia
www.jttx-sa.com
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